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Summary 
The A Taste of Europe-project has resulted in an innovative, interesting and interactive 

exhibition about food production and consumption, shown in nine museums across Europe 

(Sweden, Hungary, Czech Republic, Finland, Estonia, Portugal, Scotland, Slovenia and 

Denmark). The exhibition was jointly produced by the museums and built in Sweden in nine 

copies. The exhibition copies were delivered to all museums, opened at the same time and 

shown during spring 2011. 

 

The total number of visitors across Europe has been almost 170.000 of people. The museums 

have offered more than 660 activities (guided tours, workshops, family days, seminars, 

lectures) related to the exhibition, with more the 26.600 participants. The museum educators 

developed special workshops for schools in order to reach the main target group, i.e. young 

people aged 14-18. Almost 6.400 young people visited the exhibitions and participated in 

workshops. People in this age also contributed to the exhibition with their own photos. The 

museum educators cooperated with schools during the production. By connecting through 

eTwinning and using the exhibition as a platform to discuss European food production and 

consumption, the educators encouraged international exchange and dialogue between 

teachers and their classes in the different countries. Some cooperation between schools was 

established as a result of the project. 

 

Even though we collaborated with our main target group during the production, some of the 

museums later reported that it was easier to attract teachers in primary school and children 

under 14 years old when the exhibition was on display. Therefore we started to think of 

alternative ways of attracting older pupils and teachers in secondary school. This raised the 

idea of Skype-guidings. Skype-guidings would have added an extra dimension to the project 

and would really have fitted perfectly into the concept with both common and local 

exhibition parts. The technique was tried during the spring but there was no time to develop 

guidings and to promote it. Therefore we could not realize the Skype-guidings within this 

project. However, we strongly suggest that Skype-guidings should be developed in further 

projects as it would really benefit this kind of exhibition concept. 

 

A project website for public communication and discussions was also developed 

(www.atasteofeurope.eu). More than 30.000 people visited the project website during the 

project period, and another 440.000 people visited the museum websites were the project was 

also described. The unique and innovative concept–to build one exhibition opened and shown 

at the same time in all nine countries–have also resulted in great media interest. The reports 

of press-, TV-, radio- and website attention shows more than 164 press spots, 24 TV spots, 34 

radio spots and 154 website spots across Europe. However, the actual total number of media 

spots should be much higher as only six of the nine museums have reported the known 

number of media attention. Most of the museums also promoted the project and exhibition on 

Facebook which is not included in the reported media spots. The media reports also show that 

the project reached outside Europe, to Asia and USA. The vast number of visitors and 

remarkable media attention has resulted in a great and wide spread of the EU Culture 

Programme. 

 

The project meetings and close cooperation between the museums has resulted in innovative 

ideas and exchange of experiences across Europe. Through this project, the museums have 

established important contacts and networks stimulating further projects and cooperation. 

  

http://www.atasteofeurope.eu/
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The project aim and objectives 
The aim of the project A Taste of Europe, engaging nine museums across Europe, was to 

jointly produce an exhibition that sheds light on European food production and consumption. 

By illuminating national similarities and differences, from historical and contemporary 

perspectives, the exhibition, seminars and programme activities aimed to 1) contribute to a 

deeper understanding of the modernization and the European cultural heritage, in this field, 2) 

stimulate debate and intercultural dialogue regarding food production and consumption in 

Europe today. 

A contemporary history of European food production and consumption cannot be written 

from only one national angle. All the partner museums were therefore to contribute to the 

common exhibition by telling their national story focused on one food production and 

consumption especially relevant to their country. By putting these stories together in a 

common exhibition the shared and the unshared parts of our history, the challenges and the 

possibilities, was to be illuminated in a constructive way. The story of European food 

production and consumption today also needed to be written in co-operation with different 

societal groups and European citizens. Both these aspects added value to the project on a 

European level. 

The aim of the exhibition project was four-folded: 

1) Firstly, to create valuable resources and archives at each partner site and collectively, that 

are beneficial to contemporary and future research. All the museums involved were to 

contribute to the common exhibition (built in Sweden at the Museum of Work) by collecting 

experiences of working in food production through interviews, photo documentation, films 

and objects. 

2) Secondly, the aim was to obtain more knowledge of European food production and 

consumption today and historically through the European co-operation and the joint 

production of the exhibition involving cultural workers, researchers, government agencies 

and environmental organisations as well as the public. The project was to investigate food 

production from an interdisciplinary perspective, combining methodology from ethnology, 

history, natural science and artistic work. The exhibition should contain stories, photos, films 

and objects, but also the latest research about food production and environmental issues. We 

also wanted the public to be co-producers in the sense that they could contribute to the 

exhibition, both during the production and along the way when on display. 

3) Thirdly, the aim has been to communicate facts and research, raise important questions and 

encourage intercultural dialogue concerning food production and consumption in Europe. 

The exhibition was to function as a meeting place and discussion forum for the European 

public, governments and different societal organisations, by organising seminars, conferences 

and public discussions related to the ongoing exhibition, hosted by each museum involved 

with the project. The special target group of this exhibition was schools. Therefore the 

exhibition was to be produced in cooperation with museum educators and schools. Special 

activities directed to schools were also to be arranged, such as lessons, workshops, exchange 

and communication activities between pupils and classes in the different countries.  

4) Finally, the aim was to develop exhibition methodology by trying a new exhibition 

concept, to produce the common exhibition in nine copies and to show it at the same time in 

all countries. 

The implementation 
The overall aim of this project has been to: “jointly produce an exhibition that sheds light on 

European food production and consumption. By illuminating national similarities and 

differences, from historical and contemporary perspectives, the exhibition, seminars and 
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programme activities will 1) contribute to a deeper understanding of the modernization and 

the European cultural heritage in this field, 2) stimulate debate and intercultural dialogue 

regarding food production and consumption in Europe today.” 

 

During two years of time nine museums across Europe have cooperated around the project; 

Museum of Work in Sweden (coordinator), Technical Museum of Slovenia, National 

Museum of Agriculture in Czech Republic, Estonian National Museum, Finnish Labour 

Museum Werstas in Finland, Museum of Hungarian Agriculture in Hungary, Museum of 

Portimão in Portugal, Scottish Fisheries Museum in Scotland and The Workers‟ Museum in 

Denmark. 

 

Already when planning the proposal for the Culture Programme we decided that the 

exhibition should contain two parts:  

1) one common part telling the overall story of the development of European food production 

and consumption shown in all countries, and 

2) one local part telling the story of one food product of special national importance, chosen 

by each country. The museum chose the following products: Sweden – milk, Slovenia – 

Honey, Finland – bread, Hungary – wheat, Czech Republic – beer, Denmark – pork, Portugal 

– olive oil, Scotland – fish and Estonia – potato. 

 

We also wanted to try a new innovative exhibition concept by building the jointly produced 

exhibition (the common part described above) in nine copies so it could be shown at the same 

time in all countries. This is of course a challenge. This demands a construction that can be 

built in nine copies, packed and easily reconstructed in all museums in a way that fits all the 

various museum facilities. These nine copies were to be built in The Museum of Work in 

Sweden and delivered to all the museums. 

 

The overall process and cooperation 
The project started in August 2009 and representatives from all museums met for the first 

project meeting in Ljubljana 15-18 September 2009. Technical Museum of Slovenia hosted 

the meeting in a perfect way. 21 persons from all countries participated - two persons from 

each museum. As the focus of the meeting was the Financial reports and overall structure 

(reports, timeline, budget, PR etc.) we decided that the project leaders and the persons 

responsible for the finances in each museum should participate. Detailed program and 

preparation material were sent ahead to all participants. We also invited Mrs. Mateja Lazar, 

Head of Culture Contact Point Slovenia, to inform us about the Financial report and to 

answer questions from the project group. We also exchanged the first exhibition ideas/design 

and content, and discussed our expectations. The programme also included a guided tour in 

the Technical museum (Bistra), visit to Slovene Ethnographic Museum, Europe Centre and 

excursion to lake Bled (excursion at participants own cost). The Seminar programme and list 

of participants are attached to this Technical implementation Report. 

 

By this first meeting we also start planning the opening. All the museums wanted a public 

opening, but the opinions about when to open differed; on a weekday, weekend, by lunch-

time, in the evening, afternoon... The museum had different ideas about the best time of 

opening depending on what group of opening audiences the museums expected. The project 

group agreed on a joint opening on the 26th of January 2011 for all museums, and at some 

museums extra openings the following weekend for other audiences (for example in Sweden 

a Family day). Our original plan was to send all the openings live on monitors in all 
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countries. But this turned out to be complicated due to the different times of opening. Instead 

we chose to show a slideshow with photos from all countries in all the exhibitions at the 

opening day. 

 

As mention above, each museum chose one food product of national importance (Sweden – 

milk, Slovenia – Honey, Finland – bread, Hungary – wheat, Czech Republic – beer, Denmark 

– pork, Portugal – olive oil, Scotland – fish and Estonia – potato). These products were 

chosen of various reasons, but the national importance was often about the product having 

great national value as an export or a great cultural value as part of the national identity, diet, 

socially or for „saving the nation‟ from starvation, in war etc.–often all reasons together. With 

these products in focus, all museums were to document contemporary production and 

consumption by interviews, films, photos and objects, make research and collect historical 

material. During autumn 2009 and spring 2010 documentations, research and collecting were 

carried out in all countries. All the museums collaborated with groups of specialized 

researchers from different disciplines in universities and museums, to further enrich the 

project. 

 

In 10-12 February 2010 the second project meeting was held in Scotland, hosted by The 

Scottish Fisheries Museum in Anstruther, Fife, in a great way. This meeting focussed on the 

educational activities and on the further planning of the exhibition (the design and content), 

so this time it was the educators and project leader from all countries that met. Once again 

there were 21 persons attending the meeting. The educators discussed different educational 

activities, interactivities and workshops. The project leaders discussed practical things like 

available technique, texts, photos, films, sounds, translations, templates, logos, PR-material, 

objects etc.  

At this meeting the exhibition story started to take shape and the group decided to tell the 

story of Why we eat like we do?.  We agreed on what to send to the Museum of Work in 

Sweden as part of the common part of the exhibition. The programme included a lecture on 

„Food Tourism and Slow Food in Scotland‟, a visit to the Museum of St Andrews University 

and the learning loft at St Andrews University, The exhibition „Hotpot [art, food+people]‟ at 

St Andrews museum and an excursion to different local food producer in Fife (the excursion 

was at the participants own cost). The seminar programme and list of participants are 

attached to this Technical implementation Report. 

 

In September 2009 a producer was hired to attend the project meeting in Slovenia and in 

January 2011 the producer began working in the project. The producer assembled the 

materials collected in all countries and put it together to one story about Why we eat like we 

do?. Unfortunately the producer had to leave the project in summer 2010, due to personal 

matters. Luckily we managed to replace her with a new producer quite immediately, but this 

unforeseen procedure of course caused some delay in the project. In August 2010 the 

sketches of the exhibition design was done and sent to all museums. October 2010 the texts 

were sent to all partners in English to comment. The final versions of the texts in English 

were sent to all museums in November 2011 to be translated into local language. In this way 

all texts in the exhibition are available in both English and local language. 

 

During autumn 2010 all museum also produced the local parts, telling the story of the 

national product they‟ve chosen. These stories aim to further illustrate and concretize the 

aspects described in the common part, by highlighting national examples. 
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The common part produced and built in the Museum of Work in Sweden was delivered to all 

museums in late December 2010/early January 2011. The exhibition was constructed as six 

stations with modules, a flexible solution for the different museums various spaces. It was 

also important that the exhibition story was structured as themes and not chronological, so 

that the modules could be placed in a lot of different ways and still make sense for the 

visitors. In other words, the exhibition had to be flexible in both form and content. 

 

The exhibition and educational concept 
The exhibition opened on the 26

th
 of January 2011 in all the museums, except for the 

museums in Slovenia and Denmark. The museum in Denmark launched the exhibition two 

days later (on the 28
th

 of January 2011) since the Danish member of the EU-parliament, who 

was engaged to speak at the opening, was available only then. The museum in Slovenia was 

under construction work and not heated during January. They launched the exhibition as soon 

as they opened in March 2011. The EACEA was informed of and accepted this deviation. 

 

The common part of the exhibition tells about the overall similar development and trends in 

Europe as the shift from self-sufficient households to consumer society, from small-scale to 

large-scale. It also tells about the parallel raised interest in small-scale food production and 

local produce, climate and environmental aspects of food production, effects on the landscape 

and how the longer distances between production and consumption affect our knowledge 

about what we eat and how it is produced. It also tells about the everyday consumption as 

how much time and money we spend as consumers. 

 

Our ambition was to make the exhibition exciting and interesting by telling the story Why we 

eat like we do? by highlighting unexpected aspects of food production and consumption. We 

wanted the visitors to discover food production and consumption in new ways, from angles 

they hadn‟t thought of before. 

 

The exhibitions six stations have the following overall themes: 

 

Station A. A Taste of Europe 

Includes a presentation of the project (aim and process), the exhibition (content and work 

process), the project participants (producer group and museum), the EU-countries involved 

(map and data about the countries) and how the project is funded (The project is supported by 

the Culture Programme of the European Union, the Nordic Culture Fund the Swedish-Finnish 

Cultural Foundation and the Swedish Research Council Formas.). 

 

Station B. The omnipresent food 

In this part we describe the very basic: that food is, and always has been, an omnipresent part 

of people‟s lives–it is part of our different languages, landscapes, buildings, art, sound, 

smells, rituals and traditions–the list never ends. And all this both reflects and are reasons to 

why we eat like we do.  To illustrate the impact of food in our lives and surroundings we 

collected food sounds for a „soundscape‟ in the exhibition. We also collected “unexpected 

pictures of food” from all countries. These are contemporary and historical pictures of 

buildings, weddings, statues, workers, harvesting and landscapes. The visitors have the 

chance to reflect about the pictures before they read the answers; what are the connections to 

food and what food production is represented in each picture? This station has been very 

valuable as it stimulates reflection and discussions about the impact of food in historical and 

contemporary society. 
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Station C. Many hands 

The exhibition highlights the processes of production and reveals aspects not always evident 

for us as consumers. For example, in this station the many people are involved in the 

production before it ends up on our plates. This station also discusses the impact on climate 

and environment due to transports and different ways of production, as well as highlights the 

consumer‟s choices and the environmental impact. The station includes five practical and 

concrete tips for environmentally friendly food consumption. 

 

Station D. To buy or not to buy 

This station focus on influences. What is it that makes us buy and eat different kinds of food 

and what choices and knowledge do we have as consumers? It is about commercial, branding, 

identity but also about the information available to the consumers. The visitor can also find 

information about European markings and symbols showing what food products are produced 

in secure, fair, ecological, environmentally friendly or in other sustainable ways. 

 

Station E. Preparation and eating 

This station deals with everyday life and knowledge. The consumer‟s knowledge of food 

decreases because of ever-growing distances between the producer and consumer. The station 

contain interactive parts where visitors can reflect on what is possible to serve for dinner, 

depending on the persons invited due to diets, religion, allergy, ethical reasons etc. 

 

Our first idea was to include a “Have your say”-station or a station where the visitors could 

answer questions and to display the result in all countries. As we became more and more 

interested in telling the story from the angle Why we eat like we do?, we abandoned these 

original idea. Instead we focused on ways to tell this story in an exciting way, especially for 

the target group of 14-18 year olds. We wanted to find ways to involve young people and to 

enable them to contribute to the exhibition in a creative way that was suitable for them. It was 

in accordance with this ambition the photo gallery with pictures taken by young people of 

their eating situation, became a part of the exhibition. 

 

The photo gallery can be found in the station E. This gallery illustrate the fact that although 

we are more and more influenced by food cultures all over the world, we eat more and more 

the same, all across Europe. If you look at the photos taken by young people of their eating 

situation it is quite impossible to tell in which country the different photos were taken. The 

collecting of photos continued throughout the project. Unfortunately, it turned out to be hard 

to get young people to send pictures to us after the exhibition opening. We thought that e-

mail was the best way to collect photos but perhaps this was a mistake. Maybe mms would 

have been easier. 

 

Station F. Changes and trends 

The last station tells about the overall trends and historical changes similar in Europe and the 

effects on food production and consumption; the increased mobility, communication and 

imports, the development of technique, large scale, transports, migration etc.  In relation to 

this it also tells of some consumer trends common throughout Europe: health, environmental 

issues, faire trade, small scale, locally produce and seasonal food. As a connection to the 

local stories there is a quiz with nine questions and unexpected facts about the products 

chosen by each country. 

 

The six stations have turned out to work very well as to gather around and as starting points 

for discussions when the educators take care of groups. The overall story in the common part 



 
9 

has worked very well in combination with the local stories where the themes are deepened. 

By focussing on a particular product–well known to the visitors–these national products serve 

as concrete examples that illustrate the overall story in a fruitful way. 

 

Even though we collaborated with our main target group during the production, some of the 

museums later reported that it was easier to attract teachers in primary school and children 

under 14 years old when the exhibition was on display. Therefore we started to think of 

alternative ways of attracting older pupils and teachers. This raised the idea of Skype-

guidings. Skype-guidings would have added an extra dimension to the project and would 

really have fitted perfectly into the concept with both common and local exhibition parts. The 

technique was tried during the spring but there was no time to develop guidings and to 

promote it. Therefore we could not realize the Skype-guidings within this project. However, 

we strongly suggest that Skype-guidings should be developed in further projects as it would 

really benefit this kind of exhibition concept. 

 

The exhibition also includes a slideshow with pictures of the exhibitions in all the nine 

museums, both the common part and the local parts. This has been really appreciated by the 

visitors. The slideshow helps to illustrate the size of the project and that people across Europe 

can see the same thing at the same time. This creates a feeling of community. All texts from 

the local parts can also be found in English, in all the museums, which adds an extra 

dimension. 

 

Dissemination: Project website, number of visitors and media attention 
 
The project and the exhibition A Taste of Europe have been promoted through several press 

releases, special press guidings and presentations, advertisments, articles, opening invitations, 

posters, wall hangings on the museum buildings, news letters, t-shirts, beermats, websites, 

Facebook and presentations. Programme activities related to the exhibition has been 

promoted through flyers, posters, advertisments, websites and Facebook. The Culture 

Programme logo and/or credit line highlighting the support by the EU Culture Programme 

has been exposed in all PR-material mentioned. The EU Culture Programme and the support 

have also been mentioned in all presentations and interviews. 

 

Throughout the project we have worked to develop the project website 

(www.atasteofeurope.eu). At first, it was primarily used for internal project communication 

and externally to information about the project. We have regularly published news on the 

website. From October 2010 and onward there are newsletters with texts and photos 

published once a week, so that website-visitors could (and still can) follow the process. Since 

the opening in January it is also possible to take part of the exhibition at the website since 

photos of the exhibitions in all museums and all the texts in English can be downloaded. 

Media publicity and the young people‟s photos can also be seen on the website. 

 

We have noticed a great interest in the exhibition and the project. The total number of visitors 

across Europe has been almost 170.000 of people. The museums have offered more than 660 

activities (guided tours, workshops, family days, seminars, lectures) related to the exhibition, 

with totally more the 26.600 participants. Almost 6.400 young people visited the exhibitions 

and participated in the special workshops developed by the educators. 
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The project website has also been frequently visited. Between August 2009 and July 2011 it 

had more than 32.000 visitors. The number of visits has also increased successively during 

the project period, and the interest seems to be growing still. In the month of august 2011, we 

note the highest number of visitors so far during one month. 
 
All museums also presented the project at their websites. The project was presented the same 

way with the following text together with the Culture Programme logo: 
The project A Taste of Europe involves nine museums across Europe, in Sweden, Czech Republic, 

Denmark, Estonia, Finland, Hungary, Portugal, Scotland and Slovenia. Together we are planning an 

exhibition and related educational activities about European food production and food consumption. 

The exhibition highlights national differences and similarities, changes over time, climate and 

environmental issues. The aim is to stimulate discussions about food, heritage, environment, 

production and everyday consumption, especially among young Europeans. The jointly produced 

exhibition will be shown in all the museums at the same time, in spring 2011, with the support of the 

Culture Programme of the European Union. 

 

All together the museums‟ websites had more than 440.000 visits during the period. 
 

The innovative concept–to build one exhibition opened and shown at the same time in all 

nine countries–have also resulted in great media interest. The reports of press-, TV-, radio- 

and website attention shows more that 164 press spots, 24 TV spots, 34 radio spots and 154 

website spots across Europe. However, the actual total number of media spots should be 

much higher as only six of the nine museums have reported the known number of media 

attention. Most of the museums also promoted the project and the exhibition on Facebook 

which is not included in the reported media spots. 

 

The media report also shows that the project reached outside Europe, to Asia and USA. In 

March 2011 a reporter from Press TV in Iran made a report from the exhibition in Prague, 

telling about the project and the exhibition (the TV report can be viewed on 

www.atasteofeurope.eu). Another example of the great interest in project and of its outreach 

is connected to another EU sponsored project, Getting to Know the New Europe. This project 

is coordinated by Catherine Perkins at the Cornell Institute for European Studies, located at 

Cornell University, in Ithaca New York. She‟s responsible for identifying places in the NY 

state curriculum where Europe is highlighted and providing additional resources to enrich and 

enhance the teaching and educational experience for students and teachers. The aim of the  

Getting to Know the New Europe-project is to use the medium of food, food culture and  

practices, to help foster a better understanding of European economics and culture, of global 

connections and how local decisions can have a global impact. In June 2011 the A Taste of 

Europe-coordinator was contacted by Catherine Perkins since she wanted to use the material 

produced within the A Taste of Europe-project. The material and photos published on the 

project website were seen as a good source of information for the Getting to Know the New 

Europe-project. The US coordinator wanted to use photos and to link to A Taste of Europe-

website in her materials. 

 

The vast number of visitors and remarkable media attention has resulted in a great and wide 

spread of the EU Culture Programme. As mentioned above, the support from the EU and the 

Culture Programme has been mentioned in all press releases, invitations, posters etc and other 

information about the project. 
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Did we reach the project objectives? 
In the project proposal we listed four objectives with this project to which our results are 

evaluated in the following: 

 

1) Creation of valuable resources and archives 

The documentations of the chosen products in the nine countries include both production and 

consumption, from historical and contemporary perspectives. All documentations are based 

on research and have resulted in photos, films, interviews and objects that represent a great 

source of information, separately and collectively. The photos taken by young people are also 

parts of an ongoing documentation. All collected materials are archived in each museum 

which means that the documentation and collections have created an interesting exhibition as 

well as valuable archives for future research.  

 

2) Obtaining more knowledge 

In all countries we have engage different groups of people from the cultural sector, 

researchers, societal organisations, schools, the public and exhibition visitors–especially 

young people–in various stages of the project, and have them contributing to it in different 

ways.  

Different possibilities for the public to contribute have been discussed along the way. Some 

of the initial ideas (Have your say-stations and letting visitors answer questions on eating 

habits) was dropped as we thought that young people would engage more if their 

contributions could be visualised in the exhibition in a more individual, creative and personal 

way. This is why we chose to developed the photo gallery with young people‟s photos where 

they could be engaged and contribute in a more innovative and creative way. This gallery has 

also worked as a way to stimulate dialogue among visitors in the exhibition. 

 

Through cooperation with researchers from different disciplines, public engagement, school 

collaboration and valuable meetings between the nine involved European museums the 

project has in a fruitful way combined several different perspectives on European food 

production and consumption. Since the discussions dealt with production and consumption in 

a very complex way; on both a local and a European level, combining both historical and 

contemporary perspectives, we managed to identify a range of differences and similarities. 

These differences and similarities were not naturally defined within national boundaries but 

proved to be far more complex. In some aspects there were more similarities across Europe 

and greater differences within the countries than outside, and it was quite easy to identify 

some similar overall historical and contemporary trends typical for all the countries.  

 

The discussions on an overall European level and the contribution from the public have 

certainly revealed similarities and differences and deepened our understanding of the 

historical and contemporary backgrounds to Why we eat like we do?. In this way we think 

the project has definitely resulted in more knowledge of European food production and food 

consumption. 

 

3) Communicate facts and research 

We wanted the exhibition to function as a meeting place for the European public, 

governments and different societal organisations. All museums have organised public 

lectures and discussions, seminars, conferences and family days related to the ongoing 

exhibition. Special activities for schools have also been arranged, such as guiding, lessons 

and workshops.  Several scientific articles as also been written related to the project. 
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The special target group for this project–14-18 year old Europeans–has been a true challenge 

since these are not our most common visitors. We really had to find ways to awaken their 

interest. We worked extra hard on developing the educational concept and on finding an 

appealing design, exciting ways to present the content and to address this group. As mention, 

the project meeting in Scotland focussed on the educational concept and interactivities which 

educators from all the nine museums had the possibility to plan and discuss. Thanks to a 

parallel project, Inter (public) activities. Nordic cooperation for museum pedagogical method 

development, supported by the Nordic Culture Fund, the educators in Sweden, Finland and 

Denmark had the chance to meet again in April 2010, and to spend some extra time 

exchanging ideas and developing the educational concept. 

 

In order to encourage intercultural dialogue we have tried to connect schools in our different 

countries and tried to encourage teachers to make their classes in the different countries to 

exchange ideas. We also started a Facebook-group and created a discussion forum on the 

website with possibility to leave opinions, start discussions and raise questions. After having 

received a lot of spam in the website discussion forum, unfortunately we had to clear the 

discussions. After this the discussion forum has mainly been used by schools but has been 

reported to be complicated way of connecting for the teachers. 

 

We also tried more direct ways to establish cooperation and stimulate exchange and dialogue 

between schools. During the production of the exhibition we cooperated with classes and 

pupils to contribute to the exhibition. We also started a discussion forum at our website, made 

lists of teachers in all countries interested in European exchange in order to connect school 

classes across the nine countries. To find teachers we used the platform eTwinning and our 

already existing networks. We also promoted the exhibition especially to schools. As 

mentioned above, this gave result. In all countries we managed to reach the 14-18 year olds. 

However, some museums reported that they mainly reached younger pupils in primary 

schools when the exhibition was eventually on display. This was why we started to explore 

alternative ways to attract teachers in secondary schools and older pupils, for example the 

Skype-guidings mentioned above and below. 

 

4) Develop exhibition methodology – one exhibition in nine copies shown at the same time  

The concept to jointly produce an exhibition in nine copies has truly been a fruitful project 

with interesting results. The concept has meant several advantages: 

 

a) The museums had more time to show the exhibition as we didn‟t have to travel it. 

 

b) The concept enables intercultural dialogue and school exchange since the same exhibition 

could be seen in all the different countries at the same time. We believe this part of the 

project has a really good potential and can be far more developed. At a late stage we explored 

Skype as a way to communicate and to do “guiding on distance” for groups in our different 

museums. We think Skype has a very good potential in this kind of exhibition concept – with 

the same exhibition on display at the same time in different countries. Especially local parts 

can be made available for audiences in other countries through Skype-guiding. It would really 

have been valuable to develop guided tours through Skype, especially to stimulate 

intercultural dialogue. Unfortunately this idea came up too late to organise within this project, 

but we see a great potential for the idea in future project. 

 

c) We also think that the unique concept with simultaneous showing also caused extra media 

attention and that the showing in nine countries really helped us to reach out communicating 



 
13 

the project. The nine exhibitions related to the same project, together with all the related 

websites etc, meant huge and broad exposure. 

 

Of course the concept has also meant some challenges and limitations: 

a) The design. It was a great challenge to design the exhibition in such a flexible way, both 

content and form, that it fitted all various kinds of facilities. None of the museums look the 

same or have the same possibilities when it comes to technique, space, and other resources.  

 

b) The size. Since the nine copies were built in one museum and sent to the other museums, 

the size of the exhibition was limited. We therefore also had to be limited in our story. We 

decided to focus around the story Why do we eat like we do?. All the perspectives mentioned 

in the proposal (historical development, environmental aspects, issues of climate change, 

health questions, social dimensions) were then linked to this story. These perspectives were 

then further elaborated in the local parts. The local parts were not as limited in size and 

content as it didn‟t have to travel and as it could focus on the story of only one product. Quite 

early in the process we also decided that the exhibition should be combined with a well 

developed educational concept,  with workshops and cooperation with schools, that helped 

link the common part to the local part.  

Overall results 

Some statistics 
 

The total numbers of visitors in the exhibitions: 167.948 

 

Divided into countries: 

Sweden: 34.093 

Finland: 27.874 

Denmark: 27.096 

Portugal: 15.325 

Czech Republic: 15.625 

Slovenia:21.500 

Hungary: 11.173 

Estonia: 7.800 

Scotland: 7.462 

 

Unfortunately the museum in Denmark had a major water leak in the exhibition venue in 

April which forced them to close this part of their building. 

 

Total number of guided tours/total number of participants: 342/6.507 

 

Divided into countries: 

Sweden: 14/189 

Finland: 45/280 

Denmark: 5/75  

Portugal: 72/415 

Czech Republic: 3/89 

Slovenia: 114/2.850 

Hungary: 22/1.144 



 
14 

Estonia: 51/1.020 

Scotland: 16/445 

 

Total number of programme activities (lectures/family days/competitions etc.) /total 

number of participants: 55/14.333 

 

Divided into countries: 

Sweden: 6/991 

Finland: 5/80 

Denmark: 5/140  

Portugal: 0/0 

Czech Republic: 7/9.700 

Slovenia: 18/1.065 

Hungary: 2/606 

Estonia: 5/184 

Scotland: 7/1.567 

 

Total number of workshops for young people and schools/total number of participants: 
264/6.394 

 

Divided into countries: 

Sweden: 56/1.258 

Finland: 22/725 

Denmark: 44/869  

Portugal: 19/487 

Czech Republic: 0/0 

Slovenia: 52/1.156 

Hungary: 15/446 

Estonia: 18/491 

Scotland: 38/962 

 

The media attention has been great. The reports of press-, TV-, radio- and website attention 

shows more that 164 press spots, 24 TV spots, 34 radio spots and 154 website spots across 

Europe. However, the actual total number of media spots should be much higher as only six 

of the nine museums have reported the known number of media attention. Most of the 

museums also promoted the project and the exhibition on Facebook which is not included in 

the reported media spots. The media report also shows that the project reached outside 

Europe, to Asia and USA. The vast number of visitors and remarkable media attention has 

resulted in a great and wide spread of the EU Culture Programme. 

 

The total number of visits on the project website www.atasteofeurope.se  
01/08/2009 – 30/07/2011: 32.359 

 

Another 440.580 people visited the websites of the museums where the project was 

described. 

 

Apart from the exhibition, workshops, lectures, family days and other activities in relation to 

the exhibition, this project has resulted in several things on an overall level: 

http://www.atasteofeurope.se/
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Qualitative results 
 

1) Valuable network 

The project has resulted in a very valuable informal network for the museums. This network 

continues and develops new project ideas for further collaborations. The museums invite each 

other to participate in conferences and activities and some of the museums have already start 

planning new proposals for Culture Programme. 

 

2) New contacts and innovative ideas 

Something really happens when people meet. The project meetings with the chance to 

discuss, exchange ideas and visit other European museums have really been good for both the 

result and the project members. Innovative and creative ideas were born in these discussions 

and all participants expressed that they learnt a lot from getting to meet and discuss things 

with people from other museums. As mentioned above we also planned the meetings with 

different focuses and participants so as many as possible in the museums, got the chance to 

come and meet each other. We thought that the more people involved in the museums, the 

more engagement we receive with a better result. 

 

3) Dissemination (great media attention and reach) not only in Europe 

The contacts, the vast number of visitors and the great media attention shows that we have 

really reached out with the A Taste of Europe-project, not only in Europe, but also in Asia 

and USA. 

Evaluation project activities 
 
What were the objectives of the project? 

The objectives of this project were to: 

1) Create valuable resources and archives 

2) Obtain more knowledge 

3) Communicate facts and research 

4) Develop exhibition methodology – one exhibition in nine copies shown at the same time  

 

How have these objectives been implemented? 

1) Create valuable resources and archives 

All the museums have done documentations of their chosen products including both 

production and consumption, from historical and contemporary perspectives. All 

documentations are based on research and have resulted in photos, films, interviews and 

objects. The photos taken by young people are also parts of an ongoing documentation. All 

collected materials are archived in each museum which means that the documentation and 

collections have created valuable archives for future research.  

 

2) Obtain more knowledge 

In all countries different groups of people have been engage in the project; the cultural sector, 

researchers, societal organisations, schools, the public and exhibition visitors. A photo gallery 

with young people‟s photos was developed along the way. This way young people could be 

engaged and contribute in a more innovative and creative way, and the gallery has also 

stimulated dialogue among visitors. 
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Through cooperation with researchers from different disciplines, public engagement, school 

collaboration and valuable meetings between the nine involved European museums the 

project has in a fruitful way combined several different perspectives on European food 

production and consumption. Since the discussions dealt with production and consumption in 

a very complex way; on both a local and a European level, combining both historical and 

contemporary perspectives, we managed to identify a range of differences and similarities. 

The discussions on an overall European level and the contribution from the public have 

certainly revealed similarities and differences, and deepened our understanding of the 

historical and contemporary backgrounds to Why we eat like we do?. 

 

3) Communicate facts and research 

All museums have organised public lectures and discussions, seminars, conferences and 

family days related to the ongoing exhibition. Special activities for schools have also been 

arranged, such as guiding, lessons and workshops.  Several scientific articles has also been 

written related to the project. Due to aditional financial support from the Swedish research 

council Formas, we could also put together a reference group of Swedish reserchers from 

different disciplines to support the work. 

 

An educational concept was developed by the museum educators. This work was partly done 

within a related cooperation project, Inter (public) activities. Nordic cooperation for museum 

pedagogical method development, supported by the Nordic Culture Fund.  

 

In order to encourage intercultural dialogue we worked on connecting schools in the different 

countries and tried to encourage teachers to make their classes in the different countries to 

discuss and to exchange ideas. We started a Facebook-group and created a discussion forum 

on the website with possibility to leave opinions, start discussions and raise questions. After 

having received a lot of spam in the website discussion forum, unfortunately we had to clear 

the discussions. After this the discussion forum has mainly been used by schools. 

 

We used different ways to establish cooperation and stimulate exchange and dialogue 

between schools. During the production of the exhibition we cooperated with classes and 

pupils to contribute to the exhibition. We also started a discussion forum at our website, made 

lists of teachers in all countries interested in European exchange in order to connect school 

classes across the nine countries. To find teachers we used the platform eTwinning and our 

already existing networks. We have done a lot of promoting of the exhibition to schools. 

 

4) Develop exhibition methodology – one exhibition in nine copies shown at the same time  

We jointly produced an exhibition which was built in one of the Museum of work in nine 

copies, delivered to all museums and showed it in all countries at the same time. The 

educational concept was based on the fact that this was a special exhibition concept, with the 

school exchange etc. In relation to the exhibition we tried to stimulate dialogue on website, 

but this could certainly be more developed in the exhibition. For example, we tried to Skype 

in the exhibition, which we believe should really fit into this concept (for example to do 

guiding on distance). We have evaluated the exhibition concept and gathered our experiences 

in a report, telling about the advantages and challenges, as well as some promising 

possibilities that can be further elaborated. Most of it is found in this Final Report. The 

evaluation report will be published on the project website (www.atasteofeurope.eu) so it is 

available to everyone. 

 

 

http://www.atasteofeurope.eu/
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How were the project activities communicated/disseminated? 

 

 Project website, museum websites 

 Museums newsletters 

 Presentations 

 Press releases, press guiding/press conferences 

 Advertisements 

 News letters 

 Posters and wall hangings 

 Flyers 

 Articles 

 Facebook 

 T-Shirts and beermats 

 

The Culture Programme logo and/or credit line highlighting the support by the EU Culture 

Programme has been exposed in all PR-material mentioned. The EU Culture Programme and 

the support have also been mentioned in all presentations and interviews. 

 

Who has benefited from the project? 

All the museums involved have benefited from the project, as well as institutions as the 

individual staff. The participants have expressed that they learnt a lot from meeting cultural 

workers in other countries and exchange ideas. A vast audience across Europe – almost 

170.000 people have seen the exhibition and another 32.000 people have visited the project 

website. A number of people have also indirectly benefited from the project during the 

meetings or as contributors to the exhibition or to programme activities.    

 

How did the project contribute to the enhancement of cultural cooperation in Europe?   

The project included two project meetings where the staff from the different nine museums 

had the chance to meet and exchange experiences and ideas. The meetings were planned so 

that as many as possible in the museums had the chance to meet. The A Taste of Europe-

project established a network among these cultural workers which has already resulted in 

invitations to conferences and new projects. For example, the coordinator is invited to present 

the A Taste of Europe-project in a seminar arranged by the Portuguese Museums Network 

(PMN) in Algarve region, about networks and partnerships between European museums, in 

September 2011. The coordinator and some of the co-organisers of the A Taste of Europe-

project are also presenting a new proposal called Sound of Work, to the Culture Programme 

in October 2011, together with some new museums in other countries in the EU zone. 

 

What will be the impact of the project on a long term basis? 

We hope that the new knowledge about food production and consumption on a European 

level, documented in the archives and spread through the project website and the exhibition, 

will have a long term impact on public opinion. We hope that more knowledge about 

environmental impact and discussions about consumer‟s choice etc will help people to 

identify environmental friendly food consumption. But, it is impossible to measure if the 

project will have this impact on a long term basis. More evident is the long term impact for 

the cultural workers engaged in the project. As mentioned, the network established among 

these workers will continue on a long term basis. This is already shown to be the case as new 

projects are already planned. 
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What problems have you encountered during the implementation of the project? 

There were two main problems during the project. Firstly, due to EU rules the only eligible 

costs for technical equipment are depreciations during the eligible period. This is a problem 

in this kind of cultural project where the form and content of the product is not decided from 

the start. Due to the rule of eligible costs we had to buy some of the technique before 

knowing what to use it for, otherwise much of our costs for technique could not been 

covered. 

 

Secondly, our first producer had to leave the project at a very delicate stage due to personal 

reasons. This delayed the process, and even though we quickly replaced the producer and the 

new one was fast to catch up, this meant the process had to speed up and become a bit forced 

at the end. 

Evaluation of the cooperation among participating organisations 

The coordinator 
As coordinators we find that the cooperation in this project has worked very well, especially 

considering we have been as many as nine museums cooperating. Everyone involved has 

worked hard to obtain the objectives of the project. Since there were so many participating 

museums the coordinator worked out a process and reporting structures (timelines and 

deadlines), which the co-organisers agreed on at an early stage. It has sometimes been 

difficult to receive the reports from some of the countries but still we think these clear 

timelines and structures helped pushing the process forward, and in the end we have received 

all documents requested. 

 

Most of the communication between the coordinator and the co-organisers has been through 

email or telephone. We started a Facebook-group but emails turned out to be the most 

efficient way to communicate. We also created a working area at the website (for the project 

participants only), where all documents and instructions could be up- and downloaded. As 

coordinators we have tried to have continuous contact with all co-organisers both to follow-

up and to inform about the project process (with newsletters etc). We have tried to answer all 

questions from co-organisers as soon as possible, and as coordinators we have mostly 

received quick answers from the co-organisers as well, and have received documents asked 

for. The coordinator has been totally responsible for the contacts with the EACEA during the 

project and these contacts have also worked very well. We have had great help and quick 

responses from our contact person at the EACEA. 

 

We think the project meetings have been essential for developing a smooth cooperation. It is 

very important to meet face to face since it offers an opportunity to be creative and innovative 

together, exchange experiences and to take part of the different museum conditions and ways 

to work. Representatives from all the involved museums have attended and contributed at the 

meetings. The cooperation also benefitted from the way these meetings were planned; with 

clear agendas and purposes. This helped the cooperation and to push the process forward. 

Thanks to the meetings we could also follow-up that everyone knew what was expected from 

them (reports, documentation etc.). The schedules of the meetings were planned in close 

collaboration with the hosting museums, which engaged in a great way. 

 

The project group also had the chance to meet already during writing the proposal. This was 

also very good for the coming cooperation and the application. This way the proposal was 
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rooted in all the institutions. Already at this stage we wrote letters of intent to more formally 

establish the cooperation.  

 

Most of the participants did not know each other before this project so the cooperation truly 

developed a very valuable network for everyone involved. The group has been very reliable. 

One essential condition to achieve this quite complex project was that all co-organisers and 

the coordinator delivered all material on time. This has really worked very well. As 

coordinators we‟ve felt great engagement and support from the co-organisers and look 

forward to future project and cooperation. 
 

The co-organisers 
All the co-organisers answered seven questions: 

 

1. Was the cooperation equal and balanced? 

2. Did the cooperation meetings result in a constructive progress of the common activities? 

3. Were the means of communication sufficient? 

4. Did you dispose of sufficient means of translation? 

5. Did the financial coordination work well? 

6. Did you face any problems in the cooperation? If yes what were they? 

7. Are the results of the cooperation satisfying?  

 

Was the cooperation equal and balanced? 

All eight of the co-organisers felt that the initial cooperation was balanced and equal. The co-

organisers in Denmark and Finland point out that the cooperation in the later stage of the 

project was marked by the fact that the producer left the project which caused delays. The 

Museum of Work had to make some fast decisions that were not fully anchored in the whole 

group. Despite this, the cooperation worked very well. 

 

Did the cooperation meetings result in a constructive progress of the common activities? 

All the cooperating museums think that the project meetings were constructive – well 

organised with good discussions and exchange of ideas, valuable for the progress of the 

project. The Finnish co-organiser put forward that some of the ideas discussed in the meeting 

was not realized in the end. However, all the museums have expressed that the project 

benefitted from the meetings and the face to face-encounters. 

 

Were the means of communication sufficient? 

The co-organisers find that the overall communication was sufficient and that the using of e-

mail and project website was efficient. The newsletters from the coordinator were also 

appreciated. Some museums remark that there could have been more communication about 

the exhibition texts in the end of the production. Face book could also have been used more. 

 

Did you dispose of sufficient means of translation? 

None of the museums had problems translating the texts, but one museum suggests that a 

bigger amount of money is awarded for translations in future projects. 

 

Did the financial coordination work well? 

All the museums thought that the financial coordination worked well, although the reporting 

forms were “bureaucratic”. The coordinator kept everyone informed and the money transfers 

were respected. 
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Did you face any problems in the cooperation? If yes what were they? 

Most of the co-organisers think that the cooperation worked very well, although some 

museums express some disappointment that all the ideas and all the collected material were 

not used in the exhibition. All the museums put forward that it was very rewarding to develop 

relationship with the other project partners. 

 

Are the results of the cooperation satisfying?  

On an overall level all the museums were satisfied with the co-operation and the result: 

 

“The cooperation between nine museums in nine European countries went well and it 

resulted in new method of doing exhibitions without causing much redundant waste, it was 

done the most ecologically friendly way as it could be and the whole cooperation was 

satisfying. Moreover it brought our museum more international interest and the museum 

started new international projects besides this one.” 

National Museum of Agriculture Prague 

 
 

“In overall we find that the exhibition was a success and it has raised many important 

questions. It has also been an interesting process to be a part of.  

For our own part it has put focus on the global labour-market in the food production. That is 

a question of increasing importance in Denmark as well as all EU countries.” 
Workersô Museum, Denmark 

 

 

“Estonian National Museum as partner found it most appreciating that this project freshened 

up and expanded the museum pedagogics’ work. This purpose was filled most efficiently. 

Also we value the impulse given by this project for working with a demanding target group - 

young people. 

Definitely the project (joint exhibition) broadened the young peoples’ understanding of 

different cultures.  We got some positive feedback that the simultaneous display of the 

exhibition in 9 European museums has encouraged visitors in addition to local/national 

partner museum visit also other(s) partner museum(s).  

Most definitely the project gave ideas for further international exhibitions.” 

Estonian National Museum 
 

 

“The results of the cooperation, also the exhibition, were not satisfying totally. The exhibition 

does not fully achieve its targets. It was difficult to find educational and intellectual meaning 

of the exhibition. The visual solutions were neither successful. 

After all, co-operation with colleagues from different countries and museums was satisfying. 

To have contacts and discuss of museum work and pedagogical work in museum was very 

interesting and seeing the similarities and differences in our ways of pedagogical museum 

work was really worth for.”  

The Finnish Labour Museum Werstas 

 

 

“Yes” 

 Museum of Hungarian Agriculture 
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“The results of the cooperation were very satisfying, from the preparation meetings to the 

sharing of info and inputs among the participants, which led to a broader understanding and 

promotion of European culture to us and to the general public. This also led to new talks to 

the constitution of new projects between some of the partners, branching out to other 

museums.” 

Museu de Portimão  
 

 

“Yes, we are very pleased with the results of our cooperative working, and even more 

importantly, our visitors are satisfied, too. We are getting very positive feedback from both 

visitors and media, and this has to be the bottom line for judging if this project was a 

success.” 

Technical Museum of Slovenia 

 

 

“The results are extremely satisfying. It was good to feel an active partner in a project 

happening simultaneously across Europe. The quality of the work was first class and many 

lessons learned during the planning and delivery of the project. It has engendered further 

interest in other European partnership projects and looking for ways to work together in the 

future.“ 

Scottish Fisheries Museum 
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Detailed description and timeline for implemented project activities 
 

 

ACTIVITY /TITLE DETAILED DESCRIPTION  

1.Research and 

exhibition planning 
 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

as planned: 

 

Yes: x 

 

No (if no, please 

explain what has 

changed and why): - 

 

Place/Dates: All countries/ August 2009–January 2011 

 

Description:  

Each museum chose one food product of special national importance (Sweden – milk, 

Slovenia – Honey, Finland – bread, Hungary – wheat, Czech Republic – beer, Denmark – 

pork, Portugal – olive oil, Scotland – fish and Estonia – potato). The museums documented 

the contemporary production and consumption of these products with interviews, films, 

photos and objects, made research and collected historical material.  

All museums cooperated with specialised researchers in universities and museums. 

 

The coordinator collected information regarding the exhibition halls in the museums 

(space, technique available, internet, plugs etc) in order to plan the exhibition. The website 

was developed for internal and external communication. 

 

The work continued with the content and exhibition design. The producer in Sweden wrote 

manuscript and texts, and collected material from all countries. The designer (in Sweden) 

worked on the exhibition form and graphic design (all exhibition texts in English were 

included in the exhibition delivered to all the museums, with extra room too add the texts in 

national languages.) 

 

The educators in all countries established contacts with schools (see activity 3 below). 

 

Results: 

The activity has resulted in nine documentations of production and consumption of nine 

food products. The overall European perspective has revealed several interesting 

differences and similarities. The materials are archived and available for further research. 

For more detailed results see activities described below). 

 

Number of participants/visitors/audience (if appropriate): ï 

 

Subcontracting (if appropriate): ï 

 

2. Seminar/project 

meeting  

 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

as planned: 

 

Place/Dates: Ljubljana and Bistra, Slovenia/15-18 September 2009 

 

 

Description: 

This seminar in Slovenia was the first project meeting. The meeting was focussed on the 

Financial reports and overall structure (reports, timeline, budget, PR-plan etc.) we decided 

that the project leaders and the persons responsible for the finances in each museum should 

participate. Detailed program and preparation material were sent ahead to all participants. 

We also invited Mrs. Mateja Lazar, Head of Culture Contact Point Slovenia, to inform us 

about the Financial report and to answer questions from the project group. We also 

exchanged the first exhibition ideas/design and content, and discussed our expectations. 

The programme also included a guided tour in the Technical museum (Bistra), visit to 

Slovene Ethnographic Museum, Europe Centre and excursion to lake Bled (excursion at 

participants own cost). The Seminar programme and list of participants are attached to this 
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Yes: x 

 

No (if no, please 

explain what has 

changed and why): - 

 

Final Report. 

 

Results: 

We all agreed on reporting procedures, project timeline, communication plan and day of 

joint opening. We also started the planning of exhibition content and designed, discussing 

ideas, possibilities and limitations due to practical aspects. 

Meeting all project leaders on an early stage resulted in very smooth communication. 

 

Number of participants/visitors/audience (if appropriate): 21 (see list of participants 

enclosed) 

 

Subcontracting (if appropriate): ï 

 

3. Initiate and 

establish cooperation 

with schools 
 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

as planned: 

 

Yes: X, but with minor 

deviation 

 

No (if no, please 

explain what has 

changed and why): - 

Place/Dates: In all countries/Oct 2009-July 2011  (minor deviation, in agreement Oct 

2009-Feb 2010) 

 

 

Description:  

The museums contacted schools at an early stage to promote the exhibition and to see how 

it fits into the schools regular work. The earlier the teachers know about a coming event the 

easier they can plan for a visit. The contacts with schools were also valuable as a channel 

for young people to contribute to the exhibition during the production. In the proposal (and 

agreement) we underestimated the time for this work. We thought this could be 

concentrated from October 2009 up until February 2010 but this contact continued 

throughout the project period. We used different ways to establish cooperation and 

stimulate exchange and dialogue between schools throughout the whole project period. For 

details see Part one, above. 

 

Results: 

Due to the school contacts we could adapt the work shop-concept and make it suitable for 

schools. We created an interest for the coming exhibition and highlighted school exchange-

possibilities, via eTwinning using the exhibition as a platform. 

 

Number of participants/visitors/audience (if appropriate): ï 

 

Subcontracting (if appropriate): ï 

 

4. Seminar/project 

meeting 

 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

as planned: 

Place/Dates: Anstruther, Fife in Scotland/10-12 February 2010 

 

Description:  

This seminar in Scotland was the second project meeting. This meeting focussed on the 

educational activities and on the further planning of the exhibition (the design and content), 

so this time it was the educators and project leader from all countries that met. The 

educators discussed different educational activities, interactivities and workshops. The 

project leaders discussed practical things like available technique, texts, photos, films, 

sounds, translations, templates, logos, PR-material, objects etc.  

The programme included a lecture on „Food Tourism and Slow Food in Scotland‟, a visit to 

the Museum of St Andrews University and the learning loft at St Andrews University, The 

exhibition „Hotpot [art, food+people]‟ at St Andrews museum and an excursion to different 

local food producer in Fife (the excursion was at the participants own cost). The Seminar 
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Yes: x 

 

No (if no, please 

explain what has 

changed and why): - 

programme and list of participants are attached to this Final Report. One of the participants, 

José Gameiro from Portugal, unfortunately had to return to Portugal on the first night as his 

mother became very ill. Therefore he is not in the list of participants even though there are 

expenses for travels. This has been declared and accepted at the time by our contact person 

at EACEA (Valarie Hairson). A copy of the mail communication with EACEA is attached 

to the participants list.  

 

Results: 

At this meeting the exhibition story started to take shape and the group decided to tell the 

story of Why we eat like we do?.  We agreed on what to send to the Museum of Work in 

Sweden as part of the common part of the exhibition. The educators started the work with 

the educational workshops. 

 

Number of participants/visitors/audience (if appropriate): 21 (see list of participants 

enclosed) 

 

Subcontracting (if appropriate): ï 

 

5. Deliverance of 

material 

 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

as planned: 

 

Yes: x 

 

No (if no, please 

explain what has 

changed and why): - 

Place/Dates: From all countries to Sweden/April-May 2010 

 

 

Description:  

All countries sent the material from the documentations (decided in Scotland); texts, films, 

photos and objects, to the Museum of Work in Sweden. The producer in Sweden assembled 

the material from the documentations and put it together to one story about Why we eat 

like we do?.  

Continuous collection of photos from young people in all countries.  

 

Results: The museum of Work received all the material form all countries. 

 

 

Number of participants/visitors/audience (if appropriate): ï 

 

 

Subcontracting (if appropriate): ï 

 

6. Producing and 

building the common 

exhibition 

 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

Place/Dates: The Museum of Work, Norrköping in Sweden/June 2010-December 2010 

 

 

Description:  

The exhibition form, graphic design and content were developed during the summer 2010. 

During autumn 2010 we started building the nine copies at the Museum of Work in 

Sweden. The texts were written in English and discussed with all museums. When all 

museums had agreed on the texts they were sent out to all to be translated into local 

languages.  The English texts were included in the exhibition copies built in Sweden, 

whereas the texts in local languages were added by the museums. 

 

Results: 

The common exhibition was produced and built in nine copies ready to be delivered to all 
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as planned: 

 

Yes: x 

 

No (if no, please 

explain what has 

changed and why): - 

countries in December 2010, see below activity 9.  

 

Number of participants/visitors/audience (if appropriate): ï 

 

 

Subcontracting (if appropriate): ï 

 

7. Development and 

production of PR-

material 

 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

as planned: 

 

Yes: x 

 

No (if no, please 

explain what has 

changed and why): - 

Place/Dates: All the countries/ May 2010-Dec 2010 

 

Description:  

In accordance with the dissemination-/PR- plan agreed on at the first project meeting (see 

activity 2 above), all the museums sent out press releases during the production period in 

order to promote the coming exhibition. The Museum of Work produced template for a 

common poster and all the museums produced invitations etc before for the opening. 

 

 

Results: 

By promoting the exhibition on an early stage we created a great interest in the project. By 

making a poster looking the same in all museums – and shown in all museums – we also 

created a sense of community. We highlighted the European cooperation and that the same 

exhibition could be seen in nine places at the same time across Europe. The posters are 

attached this Final Report and can be seen on website, www.atasteofeurope.eu. Some PR-

product have been produced like T-Shirts to use at guiding, presentations, fairs etc. (for 

example in Sweden, this is enclosed this Final Report). 

 

Number of participants/visitors/audience (if appropriate): ï 

 

 

Subcontracting (if appropriate): ï 

 

8. Producing and 

building of local 

parts 
 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

as planned: 

 

Yes: x 

 

No (if no, please 

explain what has 

changed and why): - 

Place/Dates: All the countries/ May 2010-Dec 2010 

 

Description:  

While the common exhibition was built in nine copies in Sweden, all the countries also 

produced their local parts of the exhibition, telling the story of their chosen food product. 

 

Results: 

All museums produced a local part with more texts, photos, films and objects, to 

supplement the common part. This way the story told in the common exhibition was 

exemplified and deepened by the local examples. 

 

Number of participants/visitors/audience (if appropriate): ï 

 

 

Subcontracting (if appropriate): ï 

 

http://www.atasteofeurope.eu/
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9. The common part 

delivered to all co-

organisers 

 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

as planned: 

 

Yes: x 

 

No (if no, please 

explain what has 

changed and why): - 

Place/Dates: All the countries/Dec 2010-january 2011 

 

Description:  

The common part built in nine copies in Sweden was delivered to all countries around new 

year 2010/2011. The Museum of Work had made a building description which seems to 

have worked fine. All museums rebuilt the common parts of the exhibition and put it 

together with the local part. 

 

Results: 

The delivery of the exhibition went well, even though it was holiday-time due to Christmas 

and New Year.  

 

Number of participants/visitors/audience (if appropriate): ï 

 

 

Subcontracting (if appropriate): ï 

 

10. 

Launching/opening 
 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

as planned: 

 

Yes: x 

 

No (if no, please 

explain what has 

changed and why): - 

Place/Dates:  

26/01/2011 (Sweden, Czech Republic, Hungary, Finland, Scotland, Portugal and Estonia) 

28/01/2011 (Denmark) 

01/03/2011 (Slovenia) 

 

Description:  

All museums arranged press releases and events related to the openings. All the openings 

were well arranged with music, food and speeches. In Sweden and Denmark, the national 

member of EU Parliaments (MP) held the opening speeches. In Estonia the President and 

his wife, engaged in healthy issues, visited the exhibition. The First lady of Estonia later 

referred to the exhibition on Facebook and encouraged everyone to go and see the 

exhibition. 

 

Results: 

The joint openings resulted in great media attention and wide spread of the project. 

 

Number of participants/visitors/audience (if appropriate): 

In Sweden more than 200 people visited the opening January 26 and another 440 people 

visited the “extra” family opening the Saturday January 29. In Denmark 60 people 

participated in the opening and in Finland 100 people were present. In Hungary 300 people 

participated. No number of visitors has been reported from the other countries for the 

opening in specific, but they all reported that the openings were well visited. Considering 

the number of visitors in Sweden, Finland, Denmark and Hungary the total number of 

visitors at the openings should reach up to at least about 2.000 people. Pictures from all 

openings are enclosed this Final technical implementation report. 

 

Subcontracting (if appropriate): ï 

 

 

11. Public showing of Place/Dates: in all countries/January (March) -August (December)2011 
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exhibition, seminars 

and programme 

activities. PR-work 

incl. press releases and 

website-activity. 

 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

as planned: 

 

Yes: x 

 

No (if no, please 

explain what has 

changed and why): - 

 

Description: 

The exhibitions have been shown in all countries during the spring and summer 2011. In 

some places it is shown even longer, in Slovenia until December 2011. In all museums 

there have been workshops for schools and guiding. There have also been lectures, 

seminars, family days and other public happenings and events. For these activities there 

have been press releases and invitations (some of them enclosed this Final Report).  

We also continued communicating through the project website www.atasteofeurope.se. All 

the museums linked to the project website, but also presented the project in their own 

museum websites. The presentations can be seen in the following museum websites: 

 

Sweden: 
http://www.arbetetsmuseum.se/index.php?option=com_content&view=article&id=901:a-
taste-of-europe&catid=284&Itemid=142 
 

Denmark: 
http://www.arbejdermuseet.dk/index.php?option=com_content&view=article&id=390:a-
taste-of-europe-ostarbejdere-i-dansk-landbrug&catid=27:saerudstillinger&Itemid=536 
 

Czech Republic: 

http://www.nzm.cz/vystavy/?id=109, http://www.nzm.cz/akce-vystavy-nzm/ 

 in English: http://www.nzm.cz/en/exhibitions/?id=109, http://www.nzm.cz/en/joint-

projects/. 
 

Estonia: 
http://www.erm.ee/et/Kylasta/Naitusemaja/Naitused/20 
 

Hungary: 

http://www.mezogazdasagimuzeum.hu/article.php?article_id=367&title=Egy csipetnyi 

Európa 

 

Scotland: 
http://www.scotfishmuseum.org/news/ 
 

Slovenia: 
http://863.gvs.arnes.si/index.php?e_id=259 
 

Portugal: 
http://www.cm-portimao.pt/portal_autarquico/portimao/v_pt-
PT/menu_municipe/servicos_municipais/museu_municipal/ 
 

Finland: 
http://www.werstas.fi/ 
 

Results: 

 

Total number of guided tours/total number of participants: 342/6.507 

Divided into countries: 

Sweden: 14/189 

Finland: 45/280 

Denmark: 5/75  

http://www.atasteofeurope.se/
http://www.arbetetsmuseum.se/index.php?option=com_content&view=article&id=901:a-taste-of-europe&catid=284&Itemid=142
http://www.arbetetsmuseum.se/index.php?option=com_content&view=article&id=901:a-taste-of-europe&catid=284&Itemid=142
http://www.arbejdermuseet.dk/index.php?option=com_content&view=article&id=390:a-taste-of-europe-ostarbejdere-i-dansk-landbrug&catid=27:saerudstillinger&Itemid=536
http://www.arbejdermuseet.dk/index.php?option=com_content&view=article&id=390:a-taste-of-europe-ostarbejdere-i-dansk-landbrug&catid=27:saerudstillinger&Itemid=536
http://www.nzm.cz/vystavy/?id=109
http://www.nzm.cz/akce-vystavy-nzm/
http://www.nzm.cz/en/exhibitions/?id=109
http://www.nzm.cz/en/joint-projects/
http://www.nzm.cz/en/joint-projects/
http://www.erm.ee/et/Kylasta/Naitusemaja/Naitused/20
http://www.scotfishmuseum.org/news/
http://863.gvs.arnes.si/index.php?e_id=259
http://www.cm-portimao.pt/portal_autarquico/portimao/v_pt-PT/menu_municipe/servicos_municipais/museu_municipal/
http://www.cm-portimao.pt/portal_autarquico/portimao/v_pt-PT/menu_municipe/servicos_municipais/museu_municipal/
http://www.werstas.fi/
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Portugal: 72/415 

Czech Republic: 3/89 

Slovenia: 114/2.850 

Hungary: 22/1.144 

Estonia: 51/1.020 

Scotland: 16/445 

 

Total number of programme activities (lectures/family days/competitions etc.) /total 

number of participants : 55/14.333 

Divided into countries: 

Sweden: 6/991 

Finland: 5/80 

Denmark: 5/140  

Portugal: 0/0 

Czech Republic: 7/9.700 

Slovenia: 18/1.065 

Hungary: 2/606 

Estonia: 5/184 

Scotland: 7/1.567 

 

Total number of workshops for young people and schools/total number of 

participants : 264/6.394 

Divided into countries: 

Sweden: 56/1.258 

Finland: 22/725 

Denmark: 44/869  

Portugal: 19/487 

Czech Republic: 0/0 

Slovenia: 52/1.156 

Hungary: 15/446 

Estonia: 18/491 

Scotland: 38/962 

 

The media attention has been great. The reports of press-, TV-, radio- and website attention 

shows more that 164 press spots, 24 TV spots, 34 radio spots and 154 website spots across 

Europe. However, the actual total number of media spots should be much higher as only six 

of the nine museums have reported the known number of media attention. Most of the 

museums also promoted the project and the exhibition on Facebook which is not included 

in the reported media spots. The media report also shows that the project reached outside 

Europe, to Asia and USA. The vast number of visitors and remarkable media attention has 

resulted in a great and wide spread of the EU Culture Programme. 

 

Number of participants/visitors/audience (if appropriate): 

 

The total numbers of visitors in the exhibitions: 167.948 

Divided into countries: 

Sweden: 34.093 

Finland: 27.874 

Denmark: 27.096 

Portugal: 15.325 
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Czech Republic: 15.625 

Slovenia:21.500 

Hungary: 11.173 

Estonia: 7.800 

Scotland: 7.462 

 

Unfortunately the museum in Denmark had a major water leak in the exhibition venue in 

April which forced them to close this part of their building. 

 

The total number of visits on the project website www.atasteofeurope.se  

01/08/2009 – 30/07/2011: 32.359 

Another 440.580 people have visited the websites of the museums where the project have 

been described. 

 

Subcontracting (if appropriate): ï 

 

12. Project 

evaluation 
 

Activity foreseen in 

initial project 

description:    

 

Yes: x 

 

No: - 

 

Activity implemented 

as planned: 

 

Yes: x 

 

No (if no, please 

explain what has 

changed and why): - 

Place/Dates: Sweden but all countries involved/August –September 2011 

 

 

Description:  

An evaluation was done during August and September 2011. All countries answered 

questions about the cooperation in general and the unique concept with a jointly produced 

exhibition in nine copies in particular. All museums responded on the written evaluation. 

This is published on project website in October 2011. 

 

Results:  

The evaluation highlights our experiences of producing one exhibition in nine copies – a 

new concept which we do not think has been tried before. Since we are think this is a very 

promising conception, with more potential to be further elaborated, we think the evaluation 

is valuable. Some ideas born – but not realized within the project is presented in the 

evaluation. 

 

Number of participants/visitors/audience (if appropriate): ï 

 

 

Subcontracting (if appropriate): ï 

 

 

http://www.atasteofeurope.se/

